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PURPSE 6 OBJECTINE

PROMOTE 80TH ANNIVERSARY &
DRIVE DONATIONS

CLIENT'S UNKNOWN INSIGHTS:

 TARGET AUDIENGE

o PRIN POINTS

o MOTIVATORS

o MESSAGING STRATEGIES




PHIMARY
RESEARGH

QUALTRICS SURVEY AND REPORT
DISTRIBUTED IN RELEVANT MISSOURI AREAS

$50K-69.9K

$30K-49.9K

$10K-29.9K $90K-149.9K

ﬁ $70K-89.9K I «$150,000




“ Have you made a monetary donation to
non-profit organization in the past year? ™

“ What factors drive you to donate? "

“ Do you feel valued as a donor? ™

“ What factors have prevented youl
from donating? ™
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APPLTING
THE FINDINGS
e

OPERATIONS SOCIAL MEDIA

o EASE DONATION IN
RADIO

DRILY PRAGTIGES
o EMPHASIS ON DONOR

VALUE WITH EVERY
INTERAGTION WEBSITE

o GIVE FIRSTHAND LOOK
AT DONATION IMPAGT

e BUILD GREDIBILITY m

WITH THE COMMUNITY @y g T




